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Public Outreach Committee Meeting  
April 16, 2024
In attendance: 
Jay Shatz
Keely Paul
Dara Wood 
Scot Lahrmer
Tammy Reasoner

Meeting called to order and Committee approved minutes from last meeting 
with no revisions. 

Tammy Reasoner presented a report (included) outlining social media 
usage on various village related sites and channels. The main takeaway 
from the report is with the exception of “X” formerly Twitter, there continue to 
be growth in all channels and high level of engagement especially from site 
like Nextdoor.

There is also a high “open rate” on our monthly newsletters with the 
especially positive news that residents continue to request being added to 
the distribution based on positive comments from neighbors. 

The committee praised Tammy for her role managing AV communications 
and storytelling with Chairman Shatz pointing out the continued resident 
value of the AV website.

The meeting was adjourned.
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Social Media Status Report
Growth Over Time

April 2024

Facebook
Total page likes April 23, 2018: 914
Total page likes on April 23, 2019:  1,060 (+46 over one-year period)
Total page likes February 2020: 1,233 (+233 in 10 months)
Total page liked April 2024: No longer tracks (see below)

Total followers February 2020: 1,272 (means they receive our posts in their Newsfeed)
Total followers February 2022: 1,669
Total followers February 2024: 2,005 (more than double original likes in 2018)

X (formerly twitter)
• Remains weakest of our sites; still only posting “copycat” updates
• Platform seems to have weakened even more since becoming X
• Conclusion:  Not our demographic, probably not the strongest use of our time and cost 

investment

Nextdoor
• Strongest of our social media sites, with statistics reaching greater numbers than our email 

distribution totals
• However, these numbers do not necessarily convert to actual engagement as Nextdoor 

analytics are still rudimentary
•

o Members:  2023: 1,716
2024:  2,114 (+412 or 23% increase )

o Households: 2023: 1,245
2024:    1,246

• Requested developers provide better analytics for future measurement
• Developers acknowledged request and are working to improve analytics
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Constant Contact 
(Email Distribution & Social Media Automator)

• Past overall opens gradually increased from 44-50% in early 2019 to the highest being 65% 
in January 2020

• The 2024 January E-News reached a 72% open rate, representing 583 of 836 sends
• The 2024 February E-News reached a 71% open rate, representing 601 of 871 sends
• The 2024 March E-News reached a 79% open rate, representing 637 opens of 838 sends
• The 2024 April E-News reached a 69% open rate, representing 557 opens out of 839 

sends
• By comparison, in 2020, we were only reaching approximately 350 residents with our 

strongest mailing

o Conclusion: We are increasingly strengthening our overall open rates when 
compared to previous years.

o Anecdotal Evidence: The Administration Office has received an increase in the 
number of requests to be added to the E-News distribution list, many citing they 
have heard from their neighbors that the content is of value to them.

o Highlights:
▪ Over the past 12 months, Amberley Village has sent 71,204 emails with an 

average 57% open rate.
▪ Of the 38,544 opens over the past year, 94% were on a desktop computer, 

while only 6% were on a mobile device.
▪ Of 2,002 clicks in the past year, 51% were from a desktop and 49% were 

from a mobile device.
▪ 49 contacts joined the email list over the past year via our website
▪ 30 contacts joined the email list over the past year by request via phone or in 

person

Website
January 2022

• Sessions:  up 12% from previous 30 days
• Pageviews:  up 14% from previous 30 days
• Average session duration:  2 minutes, 19 seconds, up 22% from previous 30 days
• 69% of our traffic since the beginning of January has been new visitors
• 61% of our visitors are still visiting from a desktop computer (2% use a tablet; 37% use mobile)
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April 2024
Current website launched in June of 2023
53,000 views since inception
92,000 separate events (number of times users triggered an event)
17,000 first-time users since June of 2023
Top page views on 4/12/24:  #1:  Resident Tax Forms (Friday before Tax Day)

#2:  Amberley Green
#3:  Search Results

Past 28 days: Past year:
2,101 users 16,784 users
2,095 new users 9,788
2,781 sessions 22,031 sessions
2.6 views per sesson 3.1 views per user
1.5 minutes average session duration
1.2k desktop users (57%) 8,100 (48%)
932 mobile users    (44%) 8,500 (50.5%)
  42 tablet users      (1.9%)    265 (1.5%)

o Conclusion: At a glance, we are strengthening usage of the website. Analytics over 
time will give us more information.

o Anecdotal Evidence: The Administration Office has received positive feedback 
from residents regarding the layout, usability and look of the website. Webpage 
signups for the newsletter have increased slightly since design of the new site.

o Highlights:
▪ Over the past 12 months, Amberley Village has sent 71,204 emails with an 

average 57% open rate.
▪ Of the 38,544 opens over the past year, 94% were on a desktop computer, 

while only 6% were on a mobile device.
▪ Of 2,002 clicks in the past year, 51% were from a desktop and 49% were 

from a mobile device.
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